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Task Force members Cheryl Longinotti, 

Marge Cavalli, Pati Stoliar and Carla Condon 

celebrate admission to W.H.O.. (Not 

pictured: Carol Zeller and Ralph Marchese) 

http://agefriendlycortemadera.org/
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The Age-Friendly Task Force with certificate declaring 

Corte Madera as a member of the World Health 

Organization Global Network of Age-Friendly Cities and 

Communities.  

 

  

 

  

 

Honorees ranging in age from 90 to 108! 

Honorees ranging in age from 90 to 108! 
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Task Force members with Senior Program Director Nancy 

Fiedler and Park and Recreation Director Mario Fiorentini  

 

 

Photos from the Corte Madera Senior Fair 
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Former Chief Todd 

Cusimano is currently 

Corte Madera's Town 

Manager and continues 

to support the efforts of 

AFCM 
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Ralph Marchese         Carol Zeller  

District Rep.                      Corte Madera  

Comm. on Aging               COA         

COA Rep 
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Our Central Marin Police Chief Michael 

Norton joins the launch of the Twin Cities 

Village 

https://www.youtube.com/watch?v=thdMMAV7gys&index=1&list=PLDOFeYH6RPciITIug5lVyy4tqGdgImmAt
https://www.youtube.com/watch?v=thdMMAV7gys&index=1&list=PLDOFeYH6RPciITIug5lVyy4tqGdgImmAt
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L-R Jody Timms (Age-Friendly Fairfax), Pati 

Stoliar (AFCM), Tricia Smith (Age -Friendly 

Sausalito), Marge Cavalli, Carla Condon and 

Carol Zeller (AFCM) celebrate Corte Madera's 

nonagenarians and centenarians. 
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Lack of safe sidewalks 

was noted by a majority 

of survey respondents. 

 
 
 

 
 
 
Survey and focus group results are in italics  
with survey question numbers listed as SQ  

1. OUTDOOR SPACES AND BUILDINGS 
 

CM (Corte Madera) Parks have largest draw amongst public venues listed, followed by 
Town events (SQ26);  

 

Lack of safe sidewalks was noted by a majority of survey 
respondents (SQ11).  After driving, walking was the most 

common mode of 
transportation (SQ9). 
Focus group report notes 
heavy doors; competing 
users on paths; absence 
of benches, sidewalks and public restrooms and 
knowledge of their locations; absence of handrails; 

overgrown vegetation, inconspicuous parking lot bumpers. 
 

Problem statements:   
a) A variety of barriers and hazards impede access and use of buildings and public 
spaces on both  bayside and west side of Corte Madera. 
b) Inactivity and inaccessibility fosters isolation and increases health risks. 
     

Goals  
1.1 Work with public and private partners to create more public spaces for 
gathering, socializing and exerci sing  

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Installation of group seating 
and outdoor 
chess/checkerboard tables 
 
b) Evaluate feasibility, costs 
and benefits of senior exercise 
equipment to foster 
intergenerational play  
 
c) Develop proposal for 
intergenerational proof of 
concept space (see 4.1e) 

a) Identify partners and 
develop a work plan  
 
 
b) Conduct outreach to 
measure interest and to 
identify partners and possible 
sites 
 
c) Identify partners and 
develop a work plan 

a) Numerical increase in 
seating and tables 
 
 
b) Determination of interest 
and feasibility 
 
 
 
c) Completed work plan 

Age - Friendly Corte Ma dera Strateg ic plan 2017  
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1.2 Work with public and private partners to provide respite stops on walking 
routes and at frequent destinations (parks, shopping centers)  
 
 

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Installation of benches, 
drinking fountains and 
restrooms in targeted 
locations 

a) Collaborate with the Town, 
community organizations and 
commercial property owners 
to develop a work plan for 
funding and installation of 
such amenities 

a) Measure numerical 
increase in each category 
(benches, drinking fountains, 
restrooms) 

 

 
 

 
 
 
 
 
 
 
 
 
 
  



21 

 

 
 
 
1.3 Work with public and private partners to facilitate creation of safer conditions 
for walking  
 

Objective AFCM Activities 
Anticipated/Completed 

Outcomes 

a) Produce and distribute a 
walking map identifying the 
locations of benches, drinking 
fountains, public restrooms 
and challenging terrain 
 
b) Educate residents 
regarding responsibility, 
liability and reporting 
procedure to Town authorities 
for poor sidewalk conditions 
 
 
 
 
 
 
 
c) Educate and encourage 
residents to cut back 
vegetation to improve 
sightlines 
 
 
d) Town routinely cuts back 
vegetation, eliminates tripping 
hazards and provides 
handrails where needed in 
public right-of-ways as a 
matter of formal policy and 
routine procedure 
 
e) Identify and improve difficult 
street crossings 
 

a) Recruit a working group to 
solicit sponsors, collect data, 
design, produce and distribute 
a walking map of Corte 
Madera 
 
b1) Work with Town BPAC 
(Bicycle-Pedestrian Advisory 
Committee) to obtain baseline 
statistics and regular reporting 
on sidewalk repairs (permits) 
b2) Set goal for an optimal 
sidewalk repair rate 
b3) Collaborate with Town to 
conduct education and 
incentive-encouragement 
program 
 
c) Collaborate with Town to 
conduct education and 
incentive/encouragement 
program through social media, 
crowdsourced mapping, etc 
 
d) Advocate to Town Manager 
for policies and procedures to 
improve walking conditions 
 
 
 
 
 
e) Work with BPAC and Town 
to improve crossing conditions 
either by changing signal 
timing or street modification 
 

a) Distribution of a map 
showing public steps, lanes, 
paths and pedestrian 
amenities (benches, drinking 
fountains and restrooms) 
 
b1) Determine rate of sidewalk 
repairs following education 
and encouragement campaign 
b2) Evaluate need for 
additional repair incentives or 
programs 
 
 
 
 
 
 
c) Measure participation via 
media hits and posts  
 
 
 
 
d) DPW (Department of Public 
Works) establishes policy and 
procedure and routinely 
reports on its implementation 
to BPAC 
 
 
 
e) Increased pedestrian 
crossing time; modified streets 
that improve safety 
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1.4  Work with public and private partners to make shopping in Corte Madera, a 
regional shopping destination, a more age -frien dly experience  
 

Objectives AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Reduce tripping hazards in 
parking lots and provide 
landmarks or signage to ease 
locating oneôs car  
 
 
 
b) Create a business incentive 
program addressing age-
friendly amenities (seating, 
doors, railings, lighting, 
parking lot landmarks, senior 
discounts, etc). 

a) Collaborate with commercial 
property owners/managers 
and community organizations 
to paint parking lot bumpers 
and provide landmarks or 
signage 
 
b) Collaborate with Chamber 
of Commerce, business 
owners and managers to 
develop a program, then 
recruit and develop ñage-
friendly businesses.ò 

a) Town Center and The 
Village have yellow parking 
bumpers and prominent 
landmarks or signage where 
appropriate 
 
 
b) Active business 
membership and benefits 
reported by both members 
and seniors  

 

 

 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Town Center  shopping center , Corte Madera  
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The 

transportation 

assistance 

programs that are 

available are not 

widely utilized.  

2. TRANSPORTATION  
 
Travel assistance programs are not widely utilized (Q32). 93% 
of survey respondents drive in CM and 61% walk (Q9). To 
make CM more accessible, 52% reported need for safer 
sidewalks (Q11). Maintaining the ability to drive is rated as 
very important by 82% of respondents (Q15). Bayside CM has 
~50% of residents but fewer services (e.g. no post office or 
drugstore). 
 
Problem statements:  

a) Individualôs ability to drive safely eventually declines; 
recognition, acceptance and planning for this inevitability are 
rare. 
b) Transportation options are limited. 
c) The transportation assistance programs that are available are not widely utilized. 
d) Seniors are unfamiliar with adaptive cycling options. 
e) Seniors may experience difficulty wayfinding.   
f) Hwy 101 is a barrier for travel between bayside and westside CM.  
 
Goals  
2.1 Work with public and private partners to facilit ate and encourage development 
and use of transportation options  

Objectives AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Form a non-profit 
membership organization to 
provide access to services 
that support aging in place 
 
b) TCV conducts volunteer 
driver program 
 
 
c) Increase awareness of 
public transit options 
 
 
 
d) Evaluate costs/benefits of a 
fleet of non-auto mobility 
options 

a) Advocate for and assist in 
recruiting steering committee 
for a Twin Cities Village (TCV) 
 
 
b) Collaborate with TCV, 
promote membership, 
volunteerism and ride share  
 
c) Partner with Marin Transit 
to publicize Transit Navigator 
program 
 
 
d) Research existing programs 
and identify potential local 
partners and sponsors 

a) Incorporation of TCV 
accomplished November 2016 
 
 
 
b) Compare baseline CM 
membership and increase in 
rides provided (2016 vs 2020). 
 
c) Presentation as part of AF-
TCV-CMPR (CM Parks & Rec 
Department) speaker series. 
Accomplished November 2016 
 
d) Determine interest and 
feasibility for a local program 

 

 

 

 
 



24 

 

 
2.2 Work with public and private partners to assess wayfinding for both vehicular 
and pedestrian travel for selected routes  
 

Objectives AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Identify insufficient 
landmarks and signage 
 
 
 
b) Evaluate use of 
landscaping, art and natural 
features to improve wayfinding 

a) Enlist community 
organizations to develop a 
workplan to accomplish 
assessments 
 
b) Collaborate with community 
organizations and Town to 
develop a workplan to 
accomplish evaluation 

a) Completed workplan 
 
 
 
 
b) Completed workplan 

 

 
 
2.3 Work with public and private partners to increase acknowledgment of age -
related changes relevant to driving and compensatory actions  
 

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Increase participation in 
AARP Smart Driver course 
offered by CMPR 
 
b) Increase awareness of 
DMV Senior Ombudsman 
Program 
 
c) Determine feasibility and 
merits of a program to honor 
the choice to limit driving 

a) Collaborate with CMPR and 
community organizations to 
promote class 
 
b) Presentation as part of AF-
TC Village-CMPR speaker 
series 
 
c) Interview and survey former 
drivers 

a) Measure class participation 
before and after promotion 
 
 
b) Completed presentation 
November 2016 
 
 
c) Decision whether to 
develop recognition program 

 

 

AARP Smart Driver Course: Corte Madera Rec Ctr 
 

  Corte Madera Rec Ctr 

  498 Tamalpais Dr 
  Corte Madera, CA 94925 
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Many Corte Madera 

seniors are house-

rich, but cash-poor  

3. HOUSING 
 

76% of respondents plan to age in their current home 
(Q12); 95% think of CM as their permanent home (Q14). 
22% report design of their home will make remaining in it 
difficult (Q16), and 10% do not expect to be able to afford 
their housing as they age (SQ16). 
 

Problem statements:  
a) CM seniors prefer to age in place but aging in place is hindered by need to adapt 
oneôs home to oneôs changing needs for safety and access. 
b) Home maintenance becomes an increasing difficulty. 
c) Lack of transportation options and social support hinder aging in place (see Domains 
2 and 4-8). 
d) Many CM seniors are house-rich but cash-poor; that is, their financial resources are 
limited. 
e) 95% of seniors responding to AFCMôs survey reside in their own home (SQ4) while 
29% live alone suggesting under-utilization of housing/bedrooms. 
 

Goals  
3.1 Work with public and private partners to help cr eate more housing 
opportunities for seniors  

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Simplify and reduce costs 
of permit requirements for 
accessory and junior 
accessory dwelling units  
 
b) Incorporate age-friendly 
considerations into Townôs 
General Plan, Housing 
Element, planning, policies 
and ordinances 
 
c) CM residents are more 
aware of innovative senior 
housing options 
 
 
 
 
 
d) CM residents are more 
aware of how limited housing 
choices impact seniors and 
our community 

a) Support adoption of 
changes in CM municipal code  
 
 
 
b) Advocate for the full variety 
of needs for every age of life 
in Town planning 
 
 
 
c1) Develop a work plan to 
inform CM residents about 
intergenerational housing, 
senior artists colonies, 
homesharing, etc. 
c2) Presentation by Rachel 
McGinnis of Lilypad Homes 
 
d) Presentations by Leslie 
Klor, director of Shared 
Housing, Episcopal Senior 
Communities  

a) Partially accomplished 
December 2016 
 
 
 
b) Inclusion of senior 
programming in Town budget 
and use of age-friendly lens in 
all planning  
 
 
c1) Survey and measure 
awareness of housing options 
before and after an education 
and encouragement campaign 
 
c2) Presentation August 2017 
 
 
d) Completed and ongoing 
presentations: September 
2016, March 2017 
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3.2 Work with public and  private partners to assist seniors to adapt and maintain 
their residences  
 

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Assess and continually 
improve Lions-Rotary 
Handyman Programs 
including awareness of the 
programs 
 
b) CM seniors demonstrate 
awareness of home 
modifications to better meet 
safety needs 

a) Record comments and 
satisfaction ratings from those 
requesting service and from 
providers 
 
 
b) Presentation in AF-TC 
Village-CMPR speaker series  

a) Comments and ratings 
reviewed semiannually to 
identify improvement 
opportunities including 
frequency of help days 
 
b) To be scheduled.  
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4. SOCIAL PARTICIPATION  
 

The absence of outdoor plazas and venues for seniors to 
gather was noted in the focus groups. Participation in CM Rec 
Department activities is low among survey respondents (10%) 
and 63% of survey respondents reported no CM Rec class of 
interest. However, CM Parks have largest draw amongst public 
venues listed, followed by Town events (Q26) 
 
Problem statements:  
a) CM does not have ñthird places,ò identifiable public places 
(not work or home) where seniors regularly gather. 
b) CM seniors visit parks but do not utilize other Parks and Recreation (CMPR) 
resources. 
 
Goals  
4.1 Work with public and private partners to Inc rease opportunities to learn and 
socialize  

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) CMPR continuously 
improves its offerings to 
seniors 
 
 
b) Support educational-social 
activities offered by Twin 
Cities Village (TCV) 
 
c) Address senior needs and 
requests for information 
 
 
 
d) Provide transportation to 
enable participation 
 
 
e) By January 2018, AFCM 
will have a test location to 
explore the concept of an 
intergenerational center 

a) AFCM provides input to 
programs and OPAL (Older 
People Active Living) 
newsletter 
 
b) AFCM provides promotional 
support and other ancillary 
functions 
 
c) AFCM, TC Village and 
CMPR host ongoing monthly 
Speaker Series 
 
 
d) Arrange with CMPA 
(Central Marin Policy 
Authority) to use van 
 
e) Identify sponsors and 
collaborators to develop a 
workplan  

a) CMPR regularly distributes 
OPAL and continuously 
monitors senior programs and 
participation numbers 
 
b) Measure increase in CM 
membership in TCV 
 
 
c) Measure participation, 
satisfaction with speaker 
topics and helpfulness of 
content 
 
d) Increase Speaker Series 
attendance by those without 
ability to travel independently 
 
e) Completed workplan 

 

 

 

 
 
 

Corte Madera does 

not have identifiable 

public places where 

seniors regularly 

gather.  

Weekly organic, well -balanced lunch for 

Seniors is prepared by Good Earth 

Natural Foods, served at the 

Community Center  
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"Gertrude" is 
the innovative 
mode of 
transportation, 
manufactured 
in Denmark. 
Cheryl 
Longinotti 
provides free 
rides around 
town to seniors.  
 

 

 

 

 

 

 

Age-Friendly 
Corte Madera 
offered a pole 
walking 
introduction  to 
seniors.  

4.2 Work with public and private partners to increase opportunities for outdoor 
recreation in public places  
 

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Introduce Cycling Without 
Age (CWA) as an 
intergenerational recreation 
and transportation option 
  
b) Assist CWA to establish 
affiliations with senior 
organizations and create an 
organizational framework 

a) Utilize CWA in AFCM 
activities  
 
 
 
b) Provide promotional and 
networking support 

a) Increase familiarity with 
CWA and human-powered 
transportation 
 
 
b) CWA provides rides on a 
regular, ongoing basis  

 

 

 

 

 
 
 
 
 
 
 
  
 
 
 
 

 
 
 
 
 
 
 
 
 
 

http://cyclingwithoutage.org/
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There are few opportunities 

to build intergenerational 

relationships.  

5. RESPECT AND SOCIAL INCLUSION 
 

95% of survey respondents report feeling that 
social inclusion is very or somewhat important 
(SQ15). 
 
Problem statements:  

a) There are few opportunities to build 
intergenerational relationships. 
b) Vulnerability to elder abuse is exacerbated 
by isolation. 
c) Ageism and myths about aging hinder participation in community activities 
 
Goals  
5.1 Work with public and private partners to foster respect and encourage 
development of programs and services that are of  interest to all ages (also see 
4.1 above)  
 

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) To honor CMôs 
nonagenarians and 
centenarians and showcase 
their achievements and 
contributions  
 
 
 
b) To create opportunities to 
showcase individual talents 
and achievements by seniors 
 

a) Organize annual public 
recognition celebration  
 
 
 
 
 
 
b) Identify community partners 
(CM Public Library, Shopping 
Centers, etc) and develop 
workplan for art exhibits, 
presentations, performances, etc 

a) Press coverage and 
awareness of honorees 
contributions and town 
history; track number of 
participants  
Accomplished 2015, 2016 
and ongoing 
 
b) Completed workplan 
 

 
 
5.2 Work with public and private partners to reduce vulnerability to elder abuse  

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Determine nature and 
extent of elder abuse in Corte 
Madera or Marin (financial, 
physical, psychological, etc) 
 
b) Educate seniors re: 
financial abuse 

a) Consult with County 
Omsudsman and other 
resources to assess problem  
 
 
b) Presentation in AF-TC 
Village-CMPR speaker series  

a) Decision whether and how 
AFCM will address this issue 
 
 
 
b) Presentation May 2017 
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6. CIVIC PARTICIPATION AND EMPLOYMENT 
  
24% of survey respondents want more paid employment opportunites (SQ7) while 29% 
are currently paid employees. 23% want additional volunteer opportunities (SQ8) while 
42% currently volunteer (SQ6). 
 
Problem statements  

a)  Transportation barriers often limit social life and civic engagement for older adults 
(see Domain 2). 
b)  Older adults who do not participate in civic activities miss the health, social and 
psychological benefits of such participation. 
 
Goals  
6.1 Work with public and private partners to promote participation in Town events  
 

Objective Activities 
Anticipated/Completed  

Outcomes 

a) To involve seniors in the 
activities of the Town 
 
 
b) Develop and improve 
outreach mechanisms/media 

a) Collaborate with TC Village 
to create and promote local 
civic affairs discussion groups 
 
b) Publicize Townôs weekly 
newsletter and availability of 
Council and Planning 
Commission meetings for 
viewing online or via 
community tv 

a) Track participant numbers 
 
 
 
b) Increase the roster of 
recipients of weekly Town 
newsletter 

 

(L-R) Summer Concert Series, Twin Cities Village Happy 
Hour, Pauline (born in 1908) Enjoying the Corte Madera  
Centennial Celebration   
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We design programs to 

improve i nternet and smart 

phone skills to expand 

communication resources.  

 

 
 
7. COMMUNICATION AND INFORMATION 
 
Survey respondents get their information primarily 
through television, newspapers and the internet. 
(SQ25). A majority have a smart phone (54% 
SQ21). A majority 54% would like to improve their 
internet skills (SQ23). 
 
Problem statements:  

a) AFCM does not have metrics to measure success of outreach efforts. 
 
Goals  
7.1 Work with public and private partners to ensure information is available 
thr ough a variety of resources.  

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Ensure information 
regarding services and 
programs reaches all CM 
seniors 
 
b) Improve internet and smart 
phone skills to expand 
communication resources 

a) Develop publicity protocol 
and checklist 
 
 
b1) Offer presentation in 
AFCM-TC Village-CMPR 
Speaker Series 
b2) Encourage CMPR to offer 
communication and 
technology classes 
 

a) Completed checklist  
 
 
 
b1) Completed presentation 
January 2017 
 
b2) Ongoing class offered by 
CMPR 
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8. COMMUNITY SUPPORT AND HEALTH SERVICES 
 
Problem statements:  
 

a) The extent of ñelder orphansò among the CM senior 
population and their need for assistance is unknown. 
b) Seniors frequently need a patient advocate to 
navigate through a health crisis. 
c) Significant Town resources are expended dealing with 
hoarding that becomes a public nuisance, some of which involve seniors. 
 
 
Goals  
8.1 Work with public and private partners to provide health and safety monitoring 
of at -risk senio rs  
 

Objective AFCM Activities 
Anticipated/Completed 

Outcomes 

a) Installation and operation of 
a telephone reassurance 
system to monitor at risk 
seniors for safety and health 

a) Collaborate with Central 
Marin Police Authority (CMPA) 

a) Successful operation and 
broad enrollment in program 

 

 
8.2 Work with public and private partners to provide assistance dealing with 
health concerns  
 

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Increase awareness of 
need to preplan for health 
emergencies 
 
b) Present updates on 
wellness, nutrition, and other 
health concerns 

a) Presentation in AF-TC 
Village-CMPR speaker series 
 
 
b) Incorporate these topics 
into AFCM-TCV-CMPR 
Speaker Series 

a) Completed presentation 
March, 2017 
 
 
b) Completed and scheduled 
presentations: September 
2016, October 2016, March 
2017, April 2017, July 2017 

 

 
 

 

Seniors frequently need 

an advocate to navigate 

through a health crisis.  
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Individuals over age 65 

incur  the highest level of 

fraud across all types of 

scams. 

 

9. FINANCIAL LITERACY 
 
Write-in comments to our survey revealed concern about continued affordability and 
taxes. 
 
 
Problem Statement   
 
a) Each phase of aging presents unique financial issues. 
b) Individuals over age 65 incur the highest level of 
fraud across all types of scams. 
c) Seniors are more frequently targeted because they 
tend to have established credit and more accounts. 
d) A senior target may avoid reporting fraud due to 
belief that reporting will not make a difference or out of 
embarrassment.  (Link to Article on Seniors 
Susceptibility to Fraud) 
 
 
Goals  
  
9.1 Work wit h public and private partners to provide information to assist seniors 
with the financial impact of aging  
 

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Provide information about 
potential financial impacts of 
each phase of aging 
 

a) Incorporate financial topics 
into AF-TCV-CMPR Speaker 
Series 

a) Scheduled and completed 
presentations: May 2017 

 

 

 

 
 
 
 

 
 
 
 
 
 
 

http://www.idanalytics.com/blog/fraud-risk/why-are-seniors-more-susceptible-to-fraud/
http://www.idanalytics.com/blog/fraud-risk/why-are-seniors-more-susceptible-to-fraud/
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10. DISASTER PREPAREDNESS AND RESILIENCE 
 
25% of survey respondents report not feeling prepared in case of 
emergency; 28% would like help putting together a preparedness 
kit and 35% would like to take a simple preparedness class (SQ17). 
 
Problem statements:  

a) AFCMôs survey indicated unmet emergency preparedness 
needs. 
 
Goals  
 
10.1 Work with public and private partners to decrease anxi ety and vulnerability 
during disasters  

Objective AFCM Activities 
Anticipated/Completed  

Outcomes 

a) Provide information and 
supplies tailored to seniors 
 

a1) Collaborate to modify and 
offer specialized ñGet Readyò 
preparedness programs 
 
a2) Incorporate emergency 
preparedness and 
neighborhood response topics 
into the AFCM-TCV-CMPR 
Speaker Series 

a1) Completed presentation  
 
 
 
a2) Participant numbers and 
pre- and post training tests to 
measure effectiveness 
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,  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

April 1, 2014      
 
 

July 15, 2014    

 
 
July 22, 2014     

  
 
August 5, 2014  
 

September, 2014    September 9,2014 
                   
September 9,2014        

 
 

February 15, 2015  

March, 2015   

 
March 17, 2015  

 
 
April 14, 2015     
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April 28, 2015     
 
May 19, 2015    

 

May 28, 2015    
 

 
June 2, 2015   

 
 
 

  July 4, 2015 
 
 
July 8, 2015    

 

July 11, 2015        

  
 

August 3, 2015   

 
October 21, 2015   

   
 
 

October 24, 2015   

 
August 15, 2015  

 
 
2015-2016   

 
 
February  22, 2016

  
 
March  26, 2016  
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April  2016       

 

May 25, 2016      
 
June 17, 2016    

 

July 4, 2016    De   
 
 

July 13, 2016  

 
July 23, 2016      

  
 
July, 2016       
 
 

August 24, 2016    

 
 
August 28, 2016    

 
 
 

October 10, 2016      
 
Oct 17-23, 2016       

  
 
October 26, 2016    

 
  
 

November 2, 2016    
  

 
December, 2016-    

June, 2017 

 

http://www.publicceo.com/2016/11/corte-madera-develops-services-and-programs-for-seniors-to-age-in-place/
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   ............................. 

B.  

 

 

https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2006/aging_report.pdf
https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2006/aging_report.pdf
https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2013/aging_in_marin.pdf
https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2013/aging_in_marin.pdf
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Appendix A 

https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2013/aging_in_marin.pdf
https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2013/aging_in_marin.pdf
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Honorees ranging in age from 90 to 108! 

Appendix B 

https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2006/aging_report.pdf
https://www.marincounty.org/~/media/files/departments/gj/reports-responses/2006/aging_report.pdf
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Appendix C 
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